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Expertise - Quality - Innovation
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TRUSTWORTHY BRAND

’CROMSON

CROMSON is a trustworthy brand that wishes its growth will leave a positive
impact through its values.

C’ CROMSON, a series of technical and superior qualities:

B Partnership with industry-leading manufacturers primarily in North America and Europe.
m Product selection based on the client's essential needs.
m Available at every local distributor, closest to the client.

Therefore, minimizing the carbon footprint throughout our supply and distribution chain.

CROMSON actively supports local and international associations by devoting a portion of its sales
profits to help support these organizations.

By using and buying CROMSON products, you are actively taking part in helping our community.

C’ On an international level, CROMSON supports the EPIC Foundation. Created by philanthropist
Alexandre Mars, this foundation gives 100% of the funds it collects back to associations that have
been audited and evaluated.

epicfoundation

C’ Locally, CROMSON supports associations that work to encourage academic success in its
communities.




§ CROMSON

Expertise = Quality = Innovation

CROMSON is a passionate
and devoted team

with heart and commitment.

2013

The results

speak for themselves,
the market study shows
there is a real demand.
A new brand is created!

The brand grows

and now offers different
types of products:
Cutting tools, Hand tools,
Abrasives, Safety,
Material Handling,
Maintenance...

Only 6 years old,

this brand benefits

from over 200 years

of cumulated experience
in industrial supply.

€9 cromson

Openly receptive,
motivated and versatile,
they can adapt

to anything

the client wants.

2016

Time for the launch!
CROMSON, a robust
and solid brand,

is launched

on the market.

Its slogan: “Expertise,
Quality, Innovation”.

To ensure a high-end
product, CROMSON
forms partnerships
with the largest
manufacturers in North
America and Europe.

The brand is in constant
evolution and continues
to grow because

of its partners

and collaborators.

The CROMSON team
stays tuned to new
developments in order
to always offer

the best it possibly

can to its clients.




	Pages de Catalogue_CROMSON_2019_sans prix_anglais_web.pdf
	Pages de Catalogue_CROMSON_2019_sans prix_anglais_web-2.pdf

